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Emotional Responses
The article Emotional Responses to Social Comparisons in Reality Television Programming was authored by Nicky Lewis and Andrew J. Weaver. Lewis is a doctoral candidate of psychology while Weaver is an assistant professor at Media School of Indiana University in the USA. Evidently, the authors used a quantitative research approach in documenting the article. 
Summary
The article explores the influence that cast members of television programs have on their audiences especially in their emotional development and social comparisons. It was identified that women readily expressed their sympathy to the cast members of television programs whenever the self-image of these casts member was under a threat. On the contrary, men faced a threat of depression whenever their self-image was compared to that of their opposite sex, women. Regarding the enjoyment that each gender derived from the television programs, it was evident that men had the least enjoyment while women managed to integrate the aspects they saw into their lives as they enjoyed the programs the most. Lewis and Weaver (2016) note that, “it is possible that surveillance reality television programs are not as enjoyable for men.” 
The article is helpful in the determination of the social impact that television and other social media programs have on the viewers, especially considering that of the differences that exist between people of different gender. The conclusion drawn from the article are significant to the understanding the aspects that affect the emotions of both men and women. Primarily, the relationship between men and women is in the manner in which they perceive situations regarding the threats that emerge against their self-image. The study presented in the article proves the fact that women are very emotional beings as compared to men who do not perceive situations in a more emotional way as compared to women. One aspect that the authors did not address was the aspect of decision making by the different genders is emotionally driven.
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